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About the Report

We are pleased to present IndiaMART’s fifth Integrated Annual Report, prepared
as per the guiding principles of the International Integrated Reporting <IR>
framework, a part of the IFRS Foundation.

This report provides a comprehensive overview of

the Company’s performance over the past year. It
includes financial and non-financial disclosures on
material topics. It provides a holistic account of how
we generate and sustain value across our operations.
Further, we have included a section on Environmental,
Social and Governance (ESG) matters, outlining our
sustainability initiatives and Business Responsibility and
Sustainability Report (BRSR), prepared in accordance
with the guidelines issued by the Securities and
Exchange Board of India (SEBI). Our purpose-driven
strategy integrates sustainability and value creation,
managing the six capitals prescribed in the Integrated
Reporting Framework.

REPORTING PRINCIPLE AND SCOPE

This Integrated Annual Report pertains to the reporting
period from April 1, 2025, to March 31, 2026. The
non-statutory section of this Report is guided by VRF’s
<IR> Framework. The statutory and financial sections
comply with the requirements of the Companies Act,
2013 (and Rules made thereunder), Indian Accounting
Standards, SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 and Secretarial
Standards. The report aims to ensure compliance with
legal and regulatory requirements for transparency and
accountability. Unless stated otherwise, financial figures
wherever used are computed on a standalone basis.

Number and percentages, wherever required, have been

rounded off.

REPORTING BOUNDARY

The report encompasses the business activities of
IndiaMART and its subsidiaries across all operations.

BOARD RESPONSIBILITY STATEMENT

This report has been reviewed by the senior management
and approved by the Board of Directors. A dedicated
reporting team, supported by the Executive Management,
is responsible for drafting the report. The Board takes
responsibility for the integrity of this report.

STAKEHOLDER FEEDBACK

We believe that meaningful engagement with stakeholders
is key to shaping responsible actions. Their perspectives
help us capitalise on opportunities and guide our

approach to strategic priorities. At IndiaMART, we see this
engagement not as a one-time activity but as an ongoing
dialogue that encourages transparency, trust and shared
purpose. By actively listening and responding to feedback,
we continue to align our sustainability efforts with the
evolving needs and expectations of those who matter most
to our business.

Stakeholders may send their feedback to:
Website: https://investor.indiamart.com/

Email: cs@indiamart.com

FORWARD-LOOKING STATEMENTS

This report may contain forward-looking statements related to the Company’s business operations, financial position,
strategic initiatives and future objectives. These statements, which are not based on historical facts, reflect our current
expectations and projections. Words such as “believes’, “estimates’, “anticipates’, “expects’, “intends’, “may", “will’, “plans’,
and “outlook’, among others, are often used to identify such forward-looking statements. These statements are based on
assumptions and available data, which may be subject to uncertainties, risks and unforeseen factors beyond our control.
As a result, actual outcomes may differ significantly from those expressed or implied in these statements. The Company
assumes no obligation to update or revise any forward-looking statements due to new information, future developments,

or other circumstances.
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ABOUT INDIAMART

Empowering Businesses
in the Digital Economy

BUYERS

IndiaMART is India’s largest online B2B marketplace, enabling businesses across
India to discover opportunities, build trusted connections, and grow in an
increasingly digital economy. For over three decades, we have helped buyers
and suppliers come together on a robust digital platform that expands market
access, improves visibility, and drives business growth.

As India’s enterprises increasingly adopt digital tools, IndiaMART continues to evolve beyond marketplace
discovery into a wider business enabler. Through solutions spanning search, matchmaking, lead
management, storefronts, communication, and business services, we support businesses, especially MSMEs,
in scaling efficiently and participating more meaningfully in India’s economic growth.

Diverse Set
of Products
and Suppliers

Web
Storefront

Multimodal
Search RFQ-BuyLead
Al-Driven Cloud
Matchmaking Telephony-PNS /\
wn
C
O
Product CRM-Lead :
Specifications Manager —
m
X
w0
Reviews & Accounting \J
Ratings Solutions
Price Business
Discovery Enablement - SaaS

Conversational
Commerce

Logistics
SaaS
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Our Values

TEAMWORK

RESPONSIBLE

Our success is a result of our teamwork. Our strength
lies in our diversity, we integrate skills across various
disciplines to tackle challenges, ensuring that our
greatest impact is always achieved as a team.

Responsible, not just for quality work but for continuous
self-development, our decisions and actions. This helps
us think rationally and provides a sense of accountability
to ourselves, our commitment to customers and to

our colleagues.

INTEGRITY

We realise the importance of the job and the information we
handle. We understand the responsibility that each member
of our team has to shoulder, and we do that with the highest
levels of trust, honesty and integrity of purpose and action.

PASSION

Work at IndiaMART involves constant innovation and creativity.

It involves a continuous thought process to deliver tangible
benefits for our customers, taking into account the uniqueness
of their purpose. Passionate people with a determination to
make a difference are the ones who make this possible.
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Supplier Testimonials

SCALING PRESENCE, DRIVING
STRONG CONVERSIONS

I am Praful Jethva from Optima Instruments, based in Vadodara,
Gujarat. We specialise in scientific laboratory instruments, industrial
and process control instruments, liquid analysers, and gas
monitoring systems.

For over 14 years, we have been associated with IndiaMART, and
around 30% to 40% of our business is generated through the platform.
Early on, we realised that direct marketing was not sufficient to reach
customers across India and global markets. IndiaMART provided the
scale, visibility, and reach for our industrial B2B offerings. We began
with basic plans in 2012, and as enquiries started converting into
orders, we upgraded to premium offerings such as Leader, Preferred
STAR, TrustSeal, and Maximiser. This has significantly enhanced our
lead generation and conversion rates. IndiaMART proved to be a
reliable platform for generating genuine enquiries and expanding
market reach.

_ (o) Revenue contribution
30 40 /0 through IndiaMART

Graful Jethva, Optima Instruments, VadodarD

ACCELERATING SALES
AND PROFITABILITY

My name is Ashok Agrawal, and | have been in the automotive
service industry for over five decades, dealing in tools and
equipment for mechanical work, washing, wheel alignment,
and car detailing. From the early days of starting my business,
financing was a major challenge.

The name of my company is Unitrak Testing Equipment & Tools.
| started my association with IndiaMART around 10-12 years
ago, and the impact was immediate. The platform significantly
increased the volume of daily enquiries, exceeding that from
traditional channels. Its ability to generate consistent, high-
quality leads has strengthened our sales pipeline and overall
business growth and profitability.

Ashok Agrawal, Unitrak Testing

. _ (o) Increase in profitability
Equipment & Tools, Lucknow 60 70 /0 through IndiaMART
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FINANCIALS

PERFORMANCE HIGHLIGHTS

Performance Snapshot

316,743 wmn

Collections

314,428 mn

Revenue from Operations

X5,252 mn

Net Profit

35,202 mn

EBITDA

36,684 mn

Cash from Operations

?18,318 Mn

Deferred Revenue

OPERATIONAL

8.7 Mn

Indian Supplier Storefronts

41 Mn

Active Buyers

220«

Paying Suppliers

R 66 «k

ARPU

114 wmn

Unique Business Enquiries

129 Mn

Live Product Listings

6 | Integrated Annual Report 2025-26

w

FOSTERING SUSTAINABILITY
AND EMPOWERING MSME
ECOSYSTEMS

? 1.8 Mn+

Lives Impacted Through
CSR Initiatives

6,222

Employee Strength

2Mn

Green Products

47%

Suppliers from Tier Il and Small Cities

IndiaMART InterMESH Limited
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IndiaMART InterMESH Limited

Decades of
Trust,
Driven by
InnovAltion

Our journey began in 1996 with a simple yet
powerful vision: to bring businesses online and
make commerce more accessible. At a time

when digital adoption was still nascent, we
recognised the immense potential of technology
to transform the way businesses operate. What
started as an online directory has steadily evolved
into India’s largest B2B marketplace, empowering
millions of buyers and suppliers across industries
and geographies.

For nearly three decades, trust has remained the
cornerstone of our journey. In India, commerce
has always been built on relationships and
credibility, and we have continuously worked
to strengthen that trust through consistency,
transparency, and meaningful value creation.
Today, the confidence in our platform is
reflected in the scale and depth of engagement
across our ecosystem, spanning crores of
buyers and suppliers, a strong base of repeat
buyers, and enduring relationships with our
supplier community.

Alongside trust, innovation has consistently
shaped our evolution. Over the years, we have
introduced several initiatives designed to
strengthen discovery, improve credibility, and
create superior experiences for businesses.
Solutions such as TrustSEAL certification

AS WE MOVE FORWARD,
OUR VISION REMAINS
UNCHANGED: TO
EMPOWER BUSINESSES
WITH TRUST AND
PURPOSEFUL INNOVATION,
SHAPING THE FUTURE OF
DIGITAL COMMERCE IN
INDIA’S ENTREPRENEURIAL
ECOSYSTEM.

enhanced confidence and authenticity across
the marketplace, while Buy Leads (RFQs) enabled
more targeted business opportunities. Preferred
Number Service (PNS) and several digital
engagement tools simplified communication
and strengthened customer interactions. As
technology evolved from desktop to mobile and
now to intelligent digital experiences, IndiaMART
continued to adapt and innovate, ensuring that
our platform remained relevant and valuable

for users.

Today, we stand at the beginning of another
transformational phase. The emergence

of Artificial Intelligence (Al) is creating
unprecedented opportunities to reimagine how
businesses discover, connect, and grow. We
believe Al will drive the next phase of innovation,
enabling smarter search, more contextual
recommendations, intelligent matchmaking, in
turn, making doing business easy and seamless.

Integrated Annual Report 2025-26 | 9
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MANAGING DIRECTOR & CEO’S MESSAGE

Built by
the Trust
of Millions

DINESH AGARWAL
Managing Director and CEO

—O At IndiaMART, we are embracing the next wave of
technological innovations and are moving towards
an Al-driven ecosystem.

10 | Integrated Annual Report 2025-26

Dear Shareholders,

TRUSTED B2B DISCOVERY, RESILIENT VALUE-
DRIVEN GROWTH

At IndiaMART, we are committed to making sourcing of
B2B products simple, reliable, and transparent. In the
current financial year alone, we proudly served 41 Mn
active buyers across virtually every pincode in India.

From essential raw materials and components to heavy
industrial machinery and finished goods, we streamline the
procurement process, seamlessly connecting buyers with
trusted suppliers.

During FY 2025-26, our consolidated revenue from
operations stood at ¥ 15,690 Mn, registering a strong
growth of 13% year-over-year. This top-line performance
was complemented by healthy profitability, with Profit After
Tax (PAT) reaching ¥ 4,747 Mn, with margins of 27%, and
generating a robust operating cash flow of ¥ 6,942 Mn.

Beyond the headline numbers, the underlying health of our
business is evident in the quality of our subscriber base.
Our Platinum and Gold customers continue to demonstrate
strong retention rates, alongside a consistent propensity
for upselling.

Our 100% owned subsidiary, Busy Infotech, also maintained
its strong growth trajectory throughout the year.

Driven by robust sales execution and targeted product
enhancements, Busy achieved 81% revenue growth, closing
the year at ¥ 1,191 Mn. With total licenses sold increasing

to 442k, this performance further solidifies its position as a
preferred accounting and billing software solution within
the SME ecosystem.

AGILE TECH, SOLID FOUNDATION

In FY 2025-26, we continued to strengthen our role as

a growth partner for India’s MSME ecosystem. Building
upon the robust foundation of over three decades of
proprietary user behavioral data, we took significant steps
to elevate our technological capabilities. By embedding
deeper Al-led enhancements across key areas throughout
our marketplace, we significantly improved our ability to
map and match user intent. These advanced Al capabilities
have allowed us to refine our existing ecosystem, making
discovery on IndiaMART increasingly predictive, accurate,
and seamless. This agile, continuous evolution ensures
that every interaction translates into meaningful business
opportunities driving greater efficiency and unlocking
tangible value for the millions of businesses that rely on us
every day.

IndiaMART InterMESH Limited

CUSTOMER CENTRIC GROWTH

At IndiaMART, our priority remains firmly centred on our
customers, with a continued focus on enhancing overall
platform quality through targeted strategic interventions.
Last year, we focussed on initiatives, such as improving
the quality of business enquiries by capturing enriched
specifications, better geographical alignment between
buyers and sellers, moderation in the number of seller
introductions for each buyer enquiry which resulted in
higher quality engagements, better conversions and
improved seller sentiment across the platform. Along with
better quality buyleads, we are also working to increase
enquiry volumes through various channels including
targeted marketing spend.

To further streamline the supplier journey and empower
new sellers from day one, we have successfully integrated
instant onboarding capabilities into our sales process.
This ensures rapid service activation for businesses joining
our platform and new sellers move from intent to active
participation with zero latency. Along with an improved
onboarding experience, we are leveraging performance
and creator affiliate marketing to drive buyer demand,
ensuring that suppliers have access to a continuously
growing, high-intent customer base.

During the year, we also introduced several new features
aimed at building a trusted platform. We implemented a
robust Know Your Seller feature for buyers to instantly verify
sellers and ensure greater transparency. These trust layers,
alongside TrustSEAL verification, are intended to help
improve transaction confidence and support steady buyer
engagement across the marketplace.

We will continue to build on enhancing trust through
validation of supplier credentials like GST, PAN, Bank
details, and Udhyam registration, along with prominently
displaying supplier ratings and reviews. As a result of these
continuous optimisations, we are pleased to report that
both buyer engagement and seller satisfaction are on an
improving trajectory.

HARNESSING NEXT-GENERATION Al

At IndiaMART, we are embracing the next wave of
technological innovations and are moving towards an
Al-driven ecosystem. A major milestone during the year
has been the deployment of Al-led capabilities to address
the complexity of managing 98,000 product categories,
becoming the gold standard for B2B discovery. Leveraging

Integrated Annual Report 2025-26 | 11
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We firmly believe that our capable
workforce is the true backbone of
our success, we are empowering a
high-performance workforce with
next-generation tools, ensuring they
are not just participants in the digital
economy but the leaders of our
ongoing technological evolution.

Al and the vast volume of buyer-seller interaction data
generated daily on our platform, product specifications
across all categories have been standardised and in

the process we built a proprietary taxonomy that is
unparalleled in the B2B space. This industry-leading
cataloging intelligence is now operating at scale on

our platform, enabling us to move beyond general
marketplace dynamics and deliver highly precise search
and matchmaking results.

We are revolutionising how buyers interact with our
platform and have invested in advanced conversational
capabilities. We proudly scaled our cutting-edge agentic
Al powered call handling system, which now manages
nearly 1 lakh calls per day and handles interactions with
superhuman-like efficiency. By pairing conversational tools
with multimodal and multilingual search, we are removing
the barriers of literacy and language, ensuring that users
from all demographics can effortlessly navigate and
transact on our platform.

To support our sellers, Lead Manager utilises smart

replies to generate context-aware responses, reducing
response times. As we scale these advanced functionalities,
maintaining the integrity and security of our marketplace
remains a top priority. We have successfully implemented
Al tools for proactive restricted content detection, thus
ensuring a safe, trusted, and compliant environment.
Internally, we are equipping our engineering teams with a
suite of Al-powered tools, which increase productivity and
significantly accelerate our time-to-market for new feature
deployments. We are not just adopting Al, we are weaving it
into our DNA which will shape our growth story.

12 | Integrated Annual Report 2025-26

EVOLVING INTO A COMPREHENSIVE BUSINESS
ECOSYSTEM

Our evolution from a discovery-led platform to an
integrated business enablement ecosystem is guided by a
singular focus on‘Make doing business easy’ With nearly
three decades of experience in the domestic MSME market,
we are leveraging our institutional insights to expand into
high-synergy adjacencies. Our investments in areas such as
accounting, logistics, and fintech and business enablement
platforms reflect a calibrated approach to strengthening
the broader MSME technology ecosystem, while also
diversifying our capabilities. Through these initiatives,

we aim to support the essential digital infrastructure that
MSMEs require to operate and scale in an increasingly
digital-first economy.

Formal accounting has become an indispensable
requirement for MSMEs, and our subsidiary, BUSY Infotech,
remains a primary pillar of this mission. Over the past

few years, BUSY has successfully transitioned to an agile,
subscription-centric growth model, achieving a robust
compound annual growth rate of 35% in topline over the
last 4 years. The period was also defined by continuous
product evolution, advancements in data security,
supported specialised tools for payment and inventory
synchronisation and expanded cloud-hosted ecosystem. In
a major push for digital mobility, we revamped our mobile
platform with a modernised Ul and real-time access to
business reports.

These initiatives have strengthened BUSY’s product offering
ecosystem and solidified its position as a leader in the
accounting software domain. Complementing this success
is Livekeeping, our advanced Saa$ platform designed to
elevate the experience of Tally users through seamless
mobile and web-based accounting solutions.

During the year, we further expanded our footprint and
made follow-up investments in IDfy, Fleetx, Truckhall and
Bizom. We believe that a mission-aligned ecosystem is the
most powerful way to drive long-term value.

DRIVING PEOPLE-CENTRIC GROWTH

We firmly believe that our capable workforce is the
true backbone of our success, we are empowering a
high-performance workforce with next-generation
tools, ensuring they are not just participants in the
digital economy but the leaders of our ongoing
technological evolution.

Through our ‘Elevate’ programme, we are systematically
identifying and preparing high-potential employees for
accelerated career advancement and larger organisational
responsibilities. Complementing this focus, we continue to
have a successful partnership with the prestigious Faculty
of Management Studies for an Emerging Leadership
development programme.

To further this commitment, we launched the IndiaMART
Founders Club, an in-house Leadership Development
Programme tailored for our high potential talent. This
initiative serves as a Strategic Growth Pathway, designed
to master the core skills of senior leadership through
experiential Learning.

Furthermore, as we aggressively integrate Artificial
Intelligence across our ecosystem, building an Al-ready
workforce has become a critical organisational priority.
Periodic Al Hackathons were hosted during the year to
challenge our teams and promote creative, tech-driven
solutions for real-world business complexities.

This culture of continuous learning is further reinforced by
our iLEAP initiatives and Product Hives, ensuring our teams
remain at the cutting-edge of industry trends and internal
platform innovations. By investing deeply in this upskilling
ecosystem, we are building a resilient, future-ready team that
remains singularly focussed on our mission: making doing
business easy for millions.

SUSTAINABLE SOCIAL IMPACT

Building a purpose-led business that creates enduring
value for the broader community remains a cornerstone of
our identity. Our ‘Childhood to Livelihood'intervention is
guided by the holistic vision that bridges the gap between
early education and professional-readiness. This year, we
significantly expanded our Infrastructure Development
Projects, modernising schools and colleges to reach 11,000+
children in Bahraich district in Uttar Pradesh and MM Hills in
Karnataka. These are strategic investments in the academic
and professional dreams of the next generation, providing
the physical foundation necessary for excellence.

We are committed to fostering an entrepreneurial mindset
from an early age and our collaboration with Udhyam
Learning Foundation, has reached 145,000+ students across
900+ schools in Delhi. Our partnership with Khan Academy
for STEM education and to develop native language digital

IndiaMART InterMESH Limited

As we look ahead, our strategic
direction is guided by a steadfast
vision of building and supporting
an integrated B2B business
ecosystem, while developing
structural-readiness for an era
defined by the rapid scaling of
Artificial Intelligence.

learning content has impacted and improved the lives of
97,000+ students.

By focussing on the intersections of infrastructure,
technology, and skill development, we are ensuring that
our social impact is both inclusive and scalable. Every
classroom we upgrade and every student we empower
marks a crucial step toward building a more equitable,
capable, and self-reliant nation.

ACCELERATING FORWARD

As we look ahead, our strategic direction is guided

by a steadfast vision of building and supporting an
integrated B2B business ecosystem, while developing
structural-readiness for an era defined by the rapid scaling
of Artificial Intelligence. We remain aware of broader
macroeconomic and geopolitical shifts and uncertainties
and at the same time, we are confident in our ability to
accelerate forward, backed by three decades of market
intelligence, through continuous innovation and our
enduring commitment to eliminating traditional barriers to
growth for MSMEs.

Best Regards,

Dinesh Agarwal

Managing Director and CEO

Integrated Annual Report 2025-26 | 13
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STRATEGY

Strategic Priorities for
Sustained Growth

Our strategies outline the roadmap for sustained growth and market
leadership. We continue to strengthen our platform by expanding our
buyer-supplier network, empowering enterprises with digital solutions,
and deepening engagement and opportunities across our ecosystem.

S1 GROWING OUR CORE SME NETWORK

Capitals Impacted Key Risks Stakeholders Impacted
) Q\ Q. O @)
° O oYO
O'\Qg ) P A o)
{ ! ( e R2 R3 R6 mmm '

Key Focus Areas

Expanding the buyer and supplier network to strengthen IndiaMART’s leadership in the
B2B marketplace

Improving the quality and trustworthiness of the platform to enhance the
user experience

Utilising innovative tools and technologies, including Al, to help all stakeholders derive
better value for time spent on the platform and improve decision-making, and efficiency

. Driving expansion through multimodal accessibility by leveraging Voice-Al and
multilingual support (covering 9 voice and 243 text languages)

Use data and intelligence to deliver personalised insights and faster connections

Capitals
m Fi ial Capital 0"%\ Social and Relationship Capital O H Capital
1lfz)  Financial Capita & 8 ocial and Relationship Capita (“@ uman Capita

ég, Manufactured and

. 6 Natural Capital
Intellectual Capital = P
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TRANSITIONING TO BUSINESS ENABLEMENT

Capitals Impacted Key Risks Stakeholders Impacted
5. PN Q @)
; O ! ‘Q
@f’( & & R2 R3 R6 o
Key Focus Areas

Empowering suppliers through commerce enablement by offering credit
facilitation, logistics/tracking service and through business enablement software
like accounting, inventory management, receivables management, HRMS and
more. ‘One-stop solution for all SME needs.

BRAND STRATEGY

Capitals Impacted Key Risks Stakeholders Impacted

AE R & OL0 s
I]_|]['@ G\%/ S & R2 R3 R6 Wm .

i

Key Focus Areas

Focussing on medium and large enterprises and establishing partnerships
to empower them to expand their reach through online presence

Onboarding well-established brands to provide buyers with trusted and
high-quality suppliers

Diversifying revenue streams by building long-term partnerships with key

industry players
Risks Stakeholders

000 ‘e X

R1. Economic Risk R2. Technology Risk (1) Buyers Lo Suppliers

(Q\ 090 .

R3. Competition Risk /R4. Security Risk oko  Employees i) Community
e Invest L. Regulat

R5. Regulatory Risk R6. Reputational Risk a0 NVestors 5% eguilators
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IndiaMART InterMESH Limited

BUSINESS MODEL

A Marketplace Built for - s e oo

39% Suppliers
are Buyers

Business Growth b streratig

595 Mn Replies
& Callbacks

MBIAIDAQ 33es0di0)

RFQ selection

TWO-WAY DISCOVERY MARKETPLACE

We operate a two-way discovery marketplace that seamlessly connects buyers
and suppliers, enabling efficient product discovery and meaningful business
interactions. Our platform allows buyers to easily search, compare, and identify
relevant suppliers, while enabling sellers to showcase their offerings and reach a
wider customer base. + Product specifications
Pricing, Photos & Videos

PROPRIETARY
BEHAVIORAL

129 Mn Listed Products 8.7 Mn Suppliers
220K Paying Suppliers
Reviews & Ratings

Powered by Al-driven matchmaking and real-time insights, our platform expands market access for businesses
while creating a user-friendly experience that drives higher engagement and transactions.

Premium
Call m Number Service

Cloud Telephony

Submit Buylead
BUYER " RFQ —_— Consumption SUPPLIER
Verification

& Enrichment

CRM-Lead

Chat CRM- Manager

Lead Manager
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OUR OFFERINGS

Diversified Offerings Across
Product Categories

Our platform hosts an extensive range of product categories spanning

2)

4%

Vegetables, Fruits, Grains,
Dairy & Other FMCG &
Groceries

3%

Mechanical Components
& Parts

3%

Housewares, Home
Appliances, Household
Decorations & Consumables

IndiaMART InterMESH Limited

3%

Operation Theater, Medical
Imaging & Pathology &
Hospital Supplies

2%

Chemicals, Dyes &
Allied Products

2%

Kitchen Containers, Utensils,
Cookware, & Other Products

2%

Pharmaceutical Drugs,
Medicines, Vitamins &
Other Products

2%

Fertilisers, Seeds, Agro
Machines, Poultry &
Animal Husbandry

o multiple industries, enabling businesses to source everything from pins to
planes on one platform. From industrial machinery and construction materials
to consumer goods, healthcare supplies and agricultural products, IndiaMART
enables improved product discovery and supports enterprises in expanding
their business opportunities.

98,000 129 mn 57
Product Categories Products listed Industries
9% 7% 6% 5%
Construction & Building Industrial Plants, Machinery Construction Machinery, Electrical EQuipment
Raw Materials & Equipment Building Supplies & Services & Supplies
5% 5% 5% 4%

Consumer Electronics &
Household Appliances

o o

Apparel, Clothing &
Garments

Packaging Material, Supplies
& Machines

Industrial & Engineering
Products, Spares & Supplies

2%

Furniture, Furniture Supplies
& Furniture Hardware

2%

Scientific, Measuring,
Laboratory Instruments
& Supplies

o

2%

Cosmetics, Toiletries &
Personal Care Products

2%

Automobiles, Spare Parts
& Accessories

18 | Integrated Annual Report 2025-26

2%

Gifts, Crafts, Antique &
Handmade Decorative

2%

Tools, Machine Tools, Power
Tools & Hand Tools

2%

Electronics Components
& Supplies

1%

Sports Goods, Games, Toys
& Accessories

Note: % above are for the total paying supplier as of March 31, 2026
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GEOGRAPHIC PRESENCE

Connecting Businesses

Across Geographies

Leveraging a robust digital platform and an extensive footprint, IndiaMART
enables seamless connections between buyers and suppliers across the country,

transcending geographical boundaries. Through consistent network expansion,
we facilitate improved trade interactions and wider market reach for businesses.

BUYERS

O

29%

23%

. Metro cities

. Tier 2 cities

Rest of India

Note: Figures are rounded and normalised to 100%

8.7 Mn 230 Mn

Total suppliers on Total buyers served
the platform across India

20 | Integrated Annual Report 2025-26

SUPPLIERS

O

53%

30%

' Metro cities
. Tier 2 cities

Rest of India

~5,400 ~100

Sales and Channel sales
servicing team partner locations

@

IndiaMART InterMESH Limited

Buyer Testimonials

CVishal, Farmer, Mainpuri >

IMPROVED MARKET ACCESS
AND COST EFFICIENCY

My name is Vishal, and | run a farming business at Mainpuri in Uttar
Pradesh. In the early days, sourcing essential inputs like fertilisers,
seeds, and medicines was a major challenge. We had limited
supplier options locally and often had to travel to cities like Delhi
or Mumbai, which increased both time and cost. Since discovering
IndiaMART, everything has changed.

I can now access a wide range of products easily within my town
and nearby villages. The platform has helped me connect with
suppliers across India, ensuring better quality and competitive
pricing, making my operations more efficient and cost-effective.
IndiaMART has truly simplified procurement and made farming
more manageable.

1 0_30(yo Cost savings

on purchases

CNikhil, Chandigarh >

BETTER MARGINS THROUGH
SMART SOURCING

My name is Nikhil, and | run a men’s garments business in
Chandigarh, dealing in a wide range of apparel and accessories.
When | started, | struggled to find the right products and
reliable suppliers. Pricing was high, and margins were
extremely limited.

After | began sourcing materials through IndiaMART, my
business witnessed a significant turnaround. The platform
provided access to a diverse range of quality products that
were otherwise difficult to find. Over the past 7-8 years,
IndiaMART has helped me streamline sourcing and improve
margins and profitability.

1 0% Margins v/s

1-2% earlier
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TECHNOLOGY

Engineering an
Al-Driven Ecosystem

’ Over the years, we have strengthened our platform through innovation,

digital inclusion, and deeper buyer-seller engagement, enabling businesses to
participate more effectively in the digital economy. As we look ahead, Artificial
Intelligence (Al) represents the next phase of our evolution. Leveraging our
unique position in the B2B ecosystem, we are building an Al-driven platform
designed to simplify commerce and democratise access to digital solutions.

Al is becoming the foundational layer of our marketplace, powering smarter discovery, seamless interactions,
and enhanced trust. By combining proprietary behavioral data with buyer—seller interaction intelligence, we are
streamlining engagements, reducing friction, and enabling secure matchmaking.

FOUNDATIONAL PILLARS OF Al ECOSYSTEM

Content Quality
Standardised
Taxonomy

User Experience Trusted Platform
Contextual Secure
Journey Marketplace
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KEY INITIATIVES

I Voice Al for Intelligent Buyer
Engagement

We have deployed an advanced Voice Al engine
handling over 1 lakh buyer calls daily. Acting as

a category expert across nearly 98,000 product
categories, the system captures buyer requirements,
location, and intent before transferring enriched
leads to sellers.

O

I Platform Trust and Verification
Systems

We implement Al-driven tools for fraud mitigation,
privacy protection, and intellectual property
safeguards. These initiatives help maintain
marketplace credibility while enhancing trust and
transparency for buyers and suppliers.

IndiaMART InterMESH Limited

I Intelligent Categorisation and

Taxonomy

Our LLM-driven categorisation framework
standardises categories and specifications across
the marketplace. This improves listing quality,
strengthens discoverability, and enables highly
relevant search outcomes for users.

O

I Accelerated Product and Feature
Deployment

Al-powered coding assistants and intelligent
development tools enhance engineering
productivity and enable faster deployment of new
features and capabilities.

O

Along with these, we are also expanding our capabilities
to deliver real-time market intelligence and a frictionless
user experience. By leveraging multimodal accessibility
and an Al-Powered Buyer Assistant, we enable intuitive
product discovery and eliminate language barriers,
driving deeper engagement and better outcomes.

Concurrently, we are scaling operational efficiency by
deploying context-aware pre-sales voice agents and
intelligent email automation. This ensures consistent,
personalised seller engagement and drastically reduces
manual effort, keeping our ecosystem at the forefront of
digital enablement for businesses.
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1 IndiaMART InterMESH Limited

ENTERPRISESOLUTIONS

Supplier Testimonials
Partnering Across a Wide

Range of Industries ENABLING GROWTH

THROUGH DIGITAL REACH

MBIAIBAQ d3es0di0)

IndiaMART continues to remain the most trusted and preferred B2B marketplace | am Dhairya Joshi, a second-generation entrepreneur at Remedy
across various industries. Our strategic partnerships with leading brands have Labs, a company established nearly four decades ago by my
significantly boosted platform activity, engagement, order volumes and revenue father. We manufacture a diverse range of APIs, intermediates,

growth, helping them scale and maximise reach across the country. and customised products, and export to over seven to eight
countries. We have been associated with IndiaMART for nearly 20

years. Starting with a basic package, we gradually scaled up our
engagement as we began to see strong results.

CBuiIding and Construction >

Our presence on the platform, supported by premium offerings
such as Maximizer and IM Star, has significantly enhanced our
SCHWING market visibility and customer reach. The platform has expanded
Stetter our global footprint and revenue growth. Given India’s vast market
potential and IndiaMART's strong brand credibility, | would highly
recommend it to other businesses.

(Commercial Vehicle)— (Electrical Equipment & Supplies) CDhairya Joshi, Remedy Labs, Ahmedabad> 1 5_200/0 Revenue contribution

through IndiaMART

EXPANDING REACH

AND GROWTH
( Healthcare > CGenerators and Power Systems\ My name is Chirag Anand Ray Shah, and | run Abhyudaya Trading
j Company based in Masjid Bunder, Mumbai. | began my journey

in ball bearings, leveraging my technical knowledge and two
decades of industry experience. However, in the early years, finding
the right customers and expanding beyond local markets were
significant challenges.

I have been associated with IndiaMART for nearly 14-15 years.

Initially, the results were gradual, but after upgrading to a higher

(Industrial Machines & EquipmentJ package, the response improved significantly. Today, the platform
generates around 150 leads per month. IndiaMART has transformed

my business from a local operation into a multi-state presence.

It contributes nearly X 1 crore to the annual business, providing

EPSON V 4 K5 'll infinite growth opportunities.

VWATA  motherson

%

Chirag Anand Ray Shah, 1 Annual revenue
Canon Abhyudaya Trading Company, Mumbai ? Crore _,ntibution

Delighting You Always
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INDIAMART ECOSYSTEM

Building an Integrated
Ecosystem for MSMEs

’ IndiaMART aims to build a comprehensive ecosystem for MSMEs, where
businesses can access a wide range of services on a single platform. Our vision
is to expand our capabilities to include services such as credit facilitation,
logistics and tracking, along with a suite of business enablement software.
This would encompass tools for accounting, HRMS, logistics, distribution
management, order and procurement management and compliance among
others, enabling MSMEs to manage and scale their operations efficiently.

ENABLEMENT OF COMMERCE

Conversation

Discovery

Commerce

® Products Specifications
and Prices

® Photos/Videos

® Reviews and Ratings

® Buyer and Supplier
Negotiations

® Customer History and
Reminder

® Quotations and

Invoicing

® (redit Facilitation

® |ogistics/Tracking

® Business Enablement

BUSINESS ENABLEMENT

Accounting / Inventory Distributor HRMS

Invoicing Management Management

o © %00 BN
o—

o anll — /|

Order Receivables Procurement .
Compliance

Management Management Management
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GROWTH ENABLERS
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Digital
Transformation

oO——

The increasing digital
transformation of businesses

is driving the adoption of
technology-enabled solutions that
improve operational efficiency and
financial accuracy.

T
(=
< o

Evolving Regulatory
Environment

Supportive government initiatives
such as GST implementation,
digital invoicing, and MSME
formalisation have strengthened
the need for online visibility,
compliance-ready tools, and
efficient digital procurement
platforms, reinforcing demand for
IndiaMART’s solutions.

IndiaMART InterMESH Limited

e
&
2 o

Growing Technology
Adoption

The growing adoption of mobile
and cloud-based technologies has
made financial and operational
management more flexible,
providing real-time access,
convenience, and scalability for
businesses of all sizes.
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ACCOUNTING ECOSYSTEM

As India’s economy becomes increasingly

formalised and regulatory requirements continue =y
to evolve, the adoption of structured accounting o]

solutions has become imperative for MSMEs.
Regulatory reforms, such as the implementation
of GST, followed by e-invoicing and e-way

bill systems, along with improved internet
connectivity, have accelerated the adoption of /u\/u'
digital tools and accounting software. !

Large & Growing
Market

Investments in Accounting

:'9-’1 ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
?
& € 26%*
A
‘e'_ =
9
o
= O/ %
S| B 28.6%*

\ Mobile First Cloud

Business Necessity

Accounting: Strategic Fit for IndiaMART

1 g

&R

High Customer Stickiness

£%

Subscription-based
Revenue Model

Traditional On-Premise

Service Delivery Model

Provide mobile &
cloud functionality to
Tally users

100%*

*IndiaMART Holding
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~ 6 Mn businesses on Tally
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Accounting Landscape

100%

Overview

IndiaMART’s acquisition of BUSY Infotech Pvt. Ltd. in 2022
marked a strategic step in our commitment to empowering
MSMEs. We have integrated BUSY Accounting Software
into our ecosystem to support digital transformation

while simplifying business operations for more than 442K
BUSY users.

BUSY Accounting Software provides seamless and user-
friendly financial management tools that streamline
accounting and compliance processes. Through its
integration with the IndiaMART ecosystem, businesses can
automate critical financial functions, such as bookkeeping,
transaction recording, and ledger reconciliation. The
platform facilitates GST compliance through automated
invoicing, tax reconciliation, and return filing, while bank

Features of BUSY Accounting Software

&) Inventory

—J) Management

ASSS

—

Financial /
Accounting \

I o) Analytics {

= and Report

—_

% Configurable
“} Billing & E-Invoice

Key Highlights of FY 2025-26

45 «

Licenses sold in
FY 2025-26

442

Total licenses sold by BUSY
since inception

IndiaMART InterMESH Limited

reconciliation enables smooth statement imports and
accurate financial matching. BUSY also offers integrated
inventory management capabilities, including stock
tracking, multi-location support, and supply chain
optimisation. Its e-invoicing and taxation features help
businesses remain compliant with evolving regulatory
frameworks, while customised product variants cater to
the diverse requirements of businesses.

BUSY’s Al-enabled, cloud-ready architecture provides
real-time financial insights, multi-user accessibility,

and seamless integration across business locations.

This flexibility benefits not only MSMEs but also larger
enterprises and manufacturers that manage complex
financial structures, procurement processes, and working
capital requirements.

D.
TDS and TCS

Production and

-
Job Work

E-Way Bills

T

Sch oEy
cheme

Management

42%

Billing Growth,
CAGR FY 2022-26
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TESTIMONIALS

OUR MAGICWAND

We are using BUSY for the past 20 years. With its comprehensive feature
capabilities spanning multiple branch management, multiple godown
management, GST, royalties, among others, it played a pivotal role in our
success and has made managing our business easy. It is a kind of magic
wand - if you wish for anything, they give it to you.

(Niraj Gupta, Managing Director, Rachna Sagar Pvt. Ltd. (Book PuinshingD

ONE, OURTRUST LIES IN

In BUSY, managing inventory at various locations, serial number-wise
tracking, and different pricing for various SKUs has proved to be a boon for
us. The backup utility programme present in BUSY keeps us worry-free and
allows you to focus on your work. BUSY is a customer-friendly software
company with amazing backend support.

(Amit Saraf, Managing Director, IMS Mercantiles Pvt. Ltd.>

CONVENIENT AND USER-FRIENDLY SOFTWARE ——

For accounting, we are mostly dependent on BUSY. It is user-friendly and
we have been using it for the past 25 years for catering to clients across
various business segments. Implementation of GST is the smoothest in
BUSY. At the click of a button, you can generate GST returns; GSTR 2A
reconciliation is also very smooth.

(Rajan Dhingra, Managing Director, DNS Global>
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Overview

IndiaMART has invested in Livekeeping Technologies

Pvt. Ltd., a SaaS platform that transforms traditional
Tally-based accounting into a mobile-first business
management solution for MSMEs. The platform enables
businesses to access financial data remotely, monitor

cash flows, share invoices and ledgers, automate payment
reminders, and manage day-to-day accounting operations
seamlessly on the go.

Livekeeping extends the capabilities beyond conventional
accounting software through features such as mobile
voucher entry, GST-compliant invoice sharing, e-way bill
and e-invoice generation, expense tracking, contextual
note saving, and secure data backup. By enabling
actionable insights and workflow management directly
from smartphones, the platform helps businesses improve
operational efficiency, collections, and compliance.

Overview

Timely financial management can be challenging
for small businesses, particularly amid evolving tax
regulations and complex operational requirements.
Vyapar enables businesses to manage invoicing,
bookkeeping, and GST filing with ease, reducing
errors and improving efficiency.

Designed with a mobile-first approach, Vyapar
ensures flexibility and convenience for businesses,
eliminating dependence on manual processes.
The platform provides real-time financial insights,
seamless banking integrations, and automated
reminders. With features such as multi-user
access and secure cloud backups, Vyapar ensures
scalability and better financial control for

small enterprises.

IndiaMART InterMESH Limited

The platform offers subscription plans — Growth, Pro,
and Pro+, catering to varying business requirements,
with advanced capabilities including customised
document templates and integrated GST workflow
automation. Through these offerings, Livekeeping aims
to simplify financial management and support the
digital transformation of MSMEs.

Key Highlights of FY 2025-26

32«

Paying suppliers

Overview

Real<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>